
It’s been said that if you fail to plan you might as well plan to
fail. That sounds pretty harsh, but I think it’s on target.

Over the past couple of weeks, I’ve talked about the
importance (and the timeliness) of planning. We’re in the final
quarter of this year. You should be assessing where you stand in
terms of this year’s plan and also looking ahead and making
plans for next year and the next and even the one after that.

I cannot stress enough the importance of planning. Now, I
know, I know ... planning is like, say, flossing; it’s something we
know we should do, but sometimes we tend to let it slide. Oh,
sure, we’ll brush twice a day or more. And we’ll work hard and
smart at the office, but sometimes neither of these will get the
job done. 

If you want to model the habits of many of our most successful
rainmakers then the time to begin planning for next year is right
now. Your progress three quarters of the way into this year
should give you a pretty good idea of what you need to do
next year. 

Now you might wonder: Why should you start planning now
when just two weeks ago I encouraged you to focus on the rest
of this year? Well, it’s simply not an “either-or” type of thing; it’s
a “both-and” kind of situation. I believe it was John Lennon who
said, “Life is what happens to you while you’re busy making
other plans.” It’s true. Time doesn’t stand still, and life won’t wait
for you to catch up. Being successful is about considering both
what’s happening right now and what’s to come. 

Our coaching experience shows that the planning process is
easiest and most rewarding when it isn’t urgent. That time is now
in terms of next year’s plan. Planning ahead will allow you to be
more creative and clear about what needs to be done next
year and the next. 

You can have a workable plan (or at least the strong
beginnings of one) within one workweek if you do this:

1. Consider where you are today and what you need to do
to reach the goals you’ve already set.

2. The next day, write out your goals for next year.
3. The day after this, write down what you need to do to

complete these new goals.
4. The day after that, look at a current report of your top



clients. Are they going to be top clients next year? What
do you need to do to keep it this way?

5. On the fifth day, identify your top 10 opportunities for next
year, and apply your goals and actions to them.

Before you know it, you’ll be deep in the process of planning.
Keep it up! It’s how you do what you do better. If you start this
week, you’ll not only have a real plan in process, but you’ll also
have some 73 days left to make the most of this year. 

There’s no better time to start planning for next year than right
now, today. Our rainmakers do it, and so should you. Embrace
the process of planning; make it part of how you work. You’ll be
amazed where you can go when you know how to get there.

Come to the 2009 Social Media Conference and learn How to Monetize Your Activity. Actual success
stories can help business owners, salespeople and marketing staff:

Effectively communicate with customers and improve business presence;
Build an efficient network with current relationships and gain access to other people's
connections to grow a business;
Understand social media's growing importance.

This special conference is set for Thursday, October 29 from 7:30 to noon at Samford University.
The investment is only $99 per person. As always, we offer a 100% money-back guarantee.

To enroll in the Social Media Conference 2009, go to www.corsini.com and use PayPal. (You do not have
to have a PayPal account to enroll.) Seating is limited. For more info, contact Marc Corsini at
marc@corsini.com or call him at (205) 879-0432
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